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	Meath County Council was the winner of the Best Public Campaign by a Governmental Body at the Local Authority Members’ Association Annual Awards ceremony on Saturday 11th February. The award was presented in recognition of the Council’s public campaign for the staging of The 2011 Solheim Cup at Killeen Castle where, for one unforgettable week in September 2011, the eyes of the golfing world were on County Meath. 
The LAMA Awards recognise outstanding projects that demonstrate excellence and the highest standards at local, county and national levels. Meath County Council took the view that The 2011 Solheim Cup coming to Meath was the start of something special for the county and this vision underpinned all preparations for the event.
The features of the campaign included developing partnerships with key stakeholders, support for the business community, support for the golf community, enhancing the environment and a programme of promotional activities. The campaign pushed information and key messages that Meath was not only ready to host an event of this calibre but could host it to a world class standard. 
County Manager, Tom Dowling paid tribute to, and thanked, the communities and people of County Meath who bought into the vision of hosting this prestigious event. “the Solheim Cup was a unique occasion and the Council was determined that no opportunity would be missed to bring positive attention to the tournament and to the County. We ensured that people could read about Solheim, hear about Solheim, interact with it, or get actively involved if they wished” he said. 
Co. Meath was catapulted on the international stage for the duration of the event with Live Sky TV coverage to 440 million homes across the globe. Media commentary on the quality of the Golf course and the amazing views of Killeen Castle put the County and its heritage on the global stage. The attendance of 80,000 included locals, people from all over Ireland and international visitors. All hotels and guesthouses were fully booked and restaurants were very busy. The add-on economic benefit was that some visitors stayed for the following week in order to play golf in other clubs and to visit the heritage sites of the County. The value for money proposition for visitors was key to attracting people to stay in the county and to possibly return in the future. In essence, a truly special experience was delivered to visitors in collaboration with the event partners Fáilte Ireland, Twenty Eleven & Killeen Castle. 
As well as winning the Best Public Campaign category, Meath County Council was also short-listed for the ‘Council of the Year’ award in recognition of its commitment to promoting road safety and for making a significant contribution  to saving  lives and preventing serious injuries on the County’s  roads. ENDS



